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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 48.8 years old
(.% older than average) and have a $95,927 (18.2% lower than average) annual household income.
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14.7% or 575,772 of MSP DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 50.7 years old
(3.7% older than average) and have a $101,549 (11.3% lower than average) annual household income.
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18.% or 452,623 of STL DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 50.3 years old
(1.6% older than average) and have a $82,281 (20.8% lower than average) annual household income.
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16.7% or 324,336 of CIN DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 51.3 years old
(5.5% older than average) and have a $82,951 (19.8% lower than average) annual household income.
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18.2% or 354,494 of WPB DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 49.9 years old
(6.3% younger than average) and have a $78,265 (25.7% lower than average) annual household income.
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30..
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 29.2% less likely

to be a college graduate, 2.9% less likely to work full-time, 2.3% less likely to be married, 20.2% more

likely to be a parent of 1 or more children under
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14.7% or 575,772 of MSP DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.

Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 25.1% less likely
to be a college graduate, 6.8% less likely to work full-time, 2.% more likely to be married, 33.4% more

likely to be a parent of 1 or more children under 1
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18.% or 452,623 of STL DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 30.2% less likely
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16.7% or 324,336 of CIN DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 32.8% less likely

to be a college graduate, 7.4% less likely to work full-time, 5.1% less likely to be married, 17.4% less

likely to be a parent of 1 or more children under
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18.2% or 354,494 of WPB DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 34.% less likely to

be a college graduate, 1.1% more likely to work full-time, 9.2% less likely to be married, 41.9% more

likely to be a parent of 1 or more children under 1
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30|days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 5.2% less likely to

own their home, 16.9% more likely to own a lower valued home, 3.8% less likely to have a single-family
home, 10.6% more likely to have a dog.
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or Real Estate a
Property Home I 3.5%
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14.7% or 575,772 of MSP DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are .8% less likely to

own their home, 6.2% more likely to own a higher valued home, 1.1% less likely to have a single-family
home, 19.9% less likely to have a dog.
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18.% or 452,623 of STL DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 2.6% more likely to
own their home, 27.3% more likely to own a lower valued home, 2.4% less likely to have a single-family

home, 5.1% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older m%m Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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home, 18.7% more likely to have a dog.

Single Family House (unattached)

3.9%
Townhouse or attached Home W
e | 2.6%
30.4% Condominium
25.6% | JEX
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mCIN

Home l 5.0%

who Used BURGER KING One or More Times inthe past 30 days [ [8]

who Used BURGER KING One or More Times in the past 30 days

. 16.7% or 324,336 of CIN DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 4.3% less likely to
own their home, 23.7% more likely to own a lower valued home, 7.9% less likely to have a single-family

Own/Rent/Other:Adults 18 or older mﬁﬂ Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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18.2% or 354,494 of WPB DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 16.5% less likely to

own their home, 19.9% more likely to own a lower valued home, 2.5% less likely to have a single-family
home, 1.1% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁm Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30...
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 1.3% more likely to
look up D-I-Y advice online, 7.5% less likely to always vote in local elections, 3.6% less likely to belong to a
gym, 8.2% less likely to fly domestic pa
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14.7% or 575,772 of MSP DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.

Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 2.2% less likely to
look up D-I-Y advice online, 3.9% more likely to always vote in local elections, 8.6% more likely to belong to

a gym, 5.6% less likely to fly domestic pa
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18.% or 452,623 of STL DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 9.4% more likely to

look up D-I-Y advice online, 1.1% less likely to always vote in local elections, 10.5% less likely to belong to a
gym, 1.9% less likely to fly domestic p
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16.7% or 324,336 of CIN DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 8.4% less likely to
look up D-I-Y advice online, 1.1% less likely to always vote in local elections, 11.6% less likely to belong to a
gym, 6.1% less likely to fly domestic p
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look up D-I-Y advice online, 5.1% less likely to a
gym, 13.% less likely to fly domestic p

18.2% or 354,494 of WPB DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 2.7% less likely to

Iways vote in local elections, 37.5% less likely to belong to a

)” | I
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Past 30-days QSR Users: Adults 18 or older

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 20.% more likely to
use QSRs past mo., 6.5% more likely to use Sit-Down Restaurants past mo., 33.1% more likely to use Casinos

past yr., 69.4% more likely to smoke cigarette
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. ;
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2 times

e
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4 times

5 times

6 - 9times

10 times or more
= who Used BURGER KING One or More Times in the past 30 days uMsP

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 84.1%

14.7% or 575,772 of MSP DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 18.9% more likely to
use QSRs past mo., 7.5% more likely to use Sit-Down Restaurants past mo., 37.8% more likely to use Casinos

past yr., 55.6% more likely to smoke cigarett

1time 20.8%

2 times

3 times

8

4 times

5 times 6.4% |

6-9times

10 times or more

aall

w who Used BURGER KING One or More Times in the past 30 days u MSP
Total ly Sit-Down Users: Avg. ly Sit-Down ant Meals:
77.3% 71.9%

e

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer

Wine
Domestic Light Beer
Domestic Regular Beer

Imported Beer

747,728 19.1%

17.1%
124%

- Vv
¥

Microbrew / Craft Beer

#® who Used BURGER KING One or More Times in the past 30 days uMSP

DMA Scarbarough R1 2026: Feb25-Feb26 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

17.4%

(Sit-Down Restaurants Used Past 30-days)

who Used BURGER KING One or More Times in the past 30 days

‘iilhhn

coffee  wings/  Bagel/
House/ Durgers/ Donunt/
Coffee Bar Sport Bar  Bakery.

rafan  steskhouse Upscale indian/
Thai /
Other
asizn

mMSP
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used BURGER KING One or More Times in the... 11.6%

S 518,071 13.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

Stage Show / Concert
Bar / Nightclub
Upscale Restaurant
Sports Betting

Other Gambling

39.2%

Casinos visited past 12 4

: Yes

Used Past 30-days: Adults 18 or older

oY

Vape

/ Cannabis Cigarettes

» who Used BURGER KING One or More Times in the past 30 days u MSP
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Quick service restaurants used past 30 days: Burger King

mwho Used BURGER KING One or More Times in the past 30 days wMSP



q 1 time
1 ,

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used BURGER KING One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR
100.0% 86.6%

Past 30-days QSR Users: Adults 18 or older

mSTL

Meals:

18.% or 452,623 of STL DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 15.5% more likely to
use QSRs past mo., 2.5% more likely to use Sit-Down Restaurants past mo., 39.9% more likely to use Casinos

past yr., 71.6% more likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ ] 1time i 18.4%

2 times

17.8%

3 times 10.1%

4 times 8.9%
5 times 7.2% |

6 -9 times

10times or more

= who Used BURGER KING One or More Times in the past 30 days mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
75.2% 73.3%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Iil |

wings/ maian stekhouse Coffes  Bagel/ upscale  Seafood
Burgers / House/ Donut/
Sports Bar Coffee gar  Bakery

Mexicin  Chinese  Piza

= who Used BURGER KING One or More Times in the past 30 days mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used BURGER KING One o More Times in the... 20.8%

LSl 429,308 17.1%

Drank Past 30-days: Adults 18 or older

Any Type of Beer b
Liquor

Domestic Light Beer

836,429 33.2% )

22.2% |

Domestic Regular Beer

42
we
imported Bear
Microbrew / Craft Beer ﬁ. 9; 1%

# who Used BURGER KING One or More Times in the past 30 days

DMA Scarborough R1 2026: Feb25-Feb26

- ¥
| |

mSTL

Qual intab

: Past 12 months Casino

Slot Machines gempes

Activities: Adults 18 or older

28.9%

Table Games (Craps, Poker, etc.)

317,900 12.6%

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling

hs: Yes

Used Past 30-days: Adults 18 or older

4

09

i / Cannabis

Vape

| 1.2% Casinos visited past 12

= who Used BURGER KING One or More Times in the past 30 days

mSTL
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Quick service restaurants used past 30 days: Burger King

Cigarettes

# who Used BURGER KING One or More Times in the past 30 days =sTL



Past 30-days QSR Users: Adults 18 or older

past yr., 41.9% more likely to smoke cigarette

16.7% or 324,336 of CIN DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 14.% more likely to
use QSRs past mo., 7.2% more likely to use Sit-Down Restaurants past mo., 22.5% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

| it-Down Restaurants Used Past 30-days)

piza Bagel /.
Deonwe /

i o

Chinese Mexican  Coffes  Steakhouse Upmale  Seafood
House |

Coffee Bar

wings/  taian
Burgers |
Sports Bar

= who Used BURGER KING One or More Times in the past 30 days mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used BURGER KING One or More Times in the... 32.5%

[ 412,644 21.2%

I ; 0.7% -
N Il‘ 1 time hﬂ € 1time 15.2%
[,
2 times 2times 16.0% [
3 times 3 Yimes 12.4%
Ay A
10 times or more “ 10times or more
= who Used BURGER KING One or More Times in the past 30 days mCIN = who Used BURGER KING One or More Times in the past 30 days u CIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: Avg. Monthly Sit-Down Restaurant Meals:
100.0% 7% 80.6% 75.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
A Type of B siotmachines [ 207

Domestic Light Beer

555,322 28.6%

Wine
1,00

Domestic Regular Beer

26,
2.
3 0%

Table Games (Craps, Poker, etc.)

Stage Show / Concert
Upscale Restaurant
Sports Betting

Other Gambling

Spa

Casinos visited past 12

Used Past 30-days: Adults 18 or older

= who Used BURGER KING One or More Times in the past 30 days uCIN

Imported Beer - v
Microbrew / Craft Beer m i
% who Used BURGER KING One or More Times in the past 30 days =N
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1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used BURGER KING One or More Times in the past 30 days
Total Monthly QSR Users:
100.0% 79.4%

w8

Avg. Monthly QSR Meals:

18.2% or 354,494 of WPB DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 25.9% more likely to
use QSRs past mo., 9.% more likely to use Sit-Down Restaurants past mo., 3.8% more likely to use Casinos

past yr., 64.4% more likely to smoke cigarettes

1time 15.9%

2 times

16.1%

3times 11.2%

4 times “8.7%

5 times

6 -9 times 9.2%

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

® who Used BURGER KING One or More Times in the past 30 days u'WPB
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
81.8%

3
g

Drank Past 30-days: Adults 18 or older

Liquor  prem 41.1%
Ay Typa of Bae
Wine 3329
Imported Beer 50,400 23.2%
Dl agdar B
Domestic Light Beer 21.3% - v

Microbrew / Craft Beer i

# who Used BURGER KING One or More Times in the past 30 days = WPB

DMA Scarborough R1 2026: Jan25-lan26 Qual Intab

Tabl

Top-10 Cuisines: Adults 18 or older

(sit- Restaurants Used Past 30-days)

Chinese  Piza  maian

upcale  Seafood  Bagel/
Donut/

Bakery

Mexican Steakhouse Wings/  Goffes
Burgers /| House /
sports Bar Coffee Bar

mwho Used BURGER KING One or More Times in the past 30 days EWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used BURGER KING One o More Times in the... 28.5%

Ll 287,505 19.9%

Slot Machines
Upscale Restaurant

e Games (Craps, Poker, etc.)

Stage Show / Concert

A )

Bar / Nightclub
Sports Betting

Spa
1.9%

Other Gambling Casinos visited past 12

190,014 .8%

Past 12 months Casino Activities: Adults 18 or older

397,129 20.4%

Used Past 30-days: Adults 18 or older

12%
= who Used BURGER KING One or More Times in the past 30 days

= WPB

WrPB A4
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Quick service restaurants used past 30 days: Burger King
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30...
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 6.% less likely to have
a 401K, 7.2% more likely to have an Auto Loan, 9.6% less likely to Invest/Trade Stocks Online, 17.4% more
likely to pay with their Debit Card.

E“ﬁ?‘mwest*me'm.'s Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

8.9%

6.6% 4.2% 51% 53% g4%

%00m2 2af Giesrs

s e

Checking Debitor ATM  Savings

Y 8.8%

Credit Card Online Mobile Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property Mceoie Mortgage l::'m“\" ';";"*
# who Used BURGER KING One or More Times in the past 30 days BUSA # who Used BURGER KING One or More Times in the past 30 days HUSA
Professional Services Used*: Adults 18 or older | "gry

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading g

Accountant

Insurance Agent at a Local Office (not online)

5 09 3.6%
Real Estat T
o B
2.7%
31%
ml1.2%
C.9%

# who Used BURGER KING One or More Times in the past 30 days

Estate Planning

(*Past 12 Months)

Divorce / Family Attormey

HUSA

Past 3-Months Payment Methods Used: Adults 18 or older

6.0% S8% 50 470
| .

Venmo  MasterCard  Apple Pay

Ly 71

iz SELCPY

Debit Card American

visaA payPal Zelle

L
Google Pay

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab

Cash App Discover  Store Credit Square Cash  Facebook —Samsung Pay
Express Card Messenger
# who Used BURGER KING One or More Times in the past 30 days EUSA

3,861
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Quick service restaurants used past 30 days: Burger King




mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

5.3%
9.6%
6.9%
360,844 B3

Other (Crypto / NFTs [ Metals, etc.) a:;;

529 Plan / College Savings Plan

Second Home or Real Estate Property & 6;7;;

= who Used BURGER KING One or More Times in the past 30 days m MSP

14.7% or 575,772 of MSP DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 11.2% less likely to
have a 401K, 8.9% more likely to have an Auto Loan, 4.6% more likely to Invest/Trade Stocks Online, 21.7%
more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

6 10.0% 9.7 e
5 X .7%
6.8% 5.9% 5.9%
o
Checking Savings  Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Home Refinanced Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

w who Used BURGER KING One or More Times in the past 30 days m MSP

Professional Services Used*: Adults 18 or older

947,695 24.2%
905,331 2

Financial Planner

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Real Estate Agent
N 1.8%
Estate Planning & i
) . 5% (*Past 12 Months)
Divorce / Family Attorney r’:-'%
m who Used BURGER KING One or More Times in the past 30 days m MSP

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 281
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f Past 3-Months Payment Methods Used: Adults 18 or older

1.6%

9.3% 7.7% 8.8%
24% 3.2%
o EERTN

Facebook  Samsung Pay
Messenger

Apple Pay

sisaze

Zelle

Venmo Debit Card  MasterCard

visA PayPal

Store Credit  Square Cash
card

Google Pay

= who Used BURGER KING One or More Times in the past 30 days

Quick service restaurants used past 30 days: Burger King



18.% or 452,623 of STL DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 5.9% less likely to have

a 401K, 4.1% more likely to have an Auto Loan, 29.6% more likely to Invest/Trade Stocks Online, 11.4% more
likely to pay with their Debit Card.

Investments Owned Adults 18 or older

i

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

Bonds g a%
Other (Crypto / NFTs / Metals, etc.) pyey &5 ;';':%

Financial Services Has and/or Uses: Adults 18 or older

14.4%

BI% 62% 5a% g% 5.0%

m e R

) " = y o — —_— -
529 Plan / College Savings Plan 8.6% Checking  Debitor ATM  Savings  Credit Card Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Market  Deposit (CDs) Improvement Home
Second Home or Real Estate Property & 6&"’,‘% A L:'o':‘e Mortgage
m who Used BURGER KING One or More Times in the past 30 days mSTL # who Used BURGER KING One or More Times in the past 30 days ESTL
Professional Services Used * Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older
PG
Online Investing / Stock Trading
Insurance Agent at a Local Offce (not onfine) - et 1’:;;:"
o ®
2.8%
Real Estate Agent & 8%
2.0% 81% g0 sox
Estate Plannirg e . L e L o il e
1.0% (*Past 12 Months) visa PayPal  DebitCard MastersCard  Venmo Zelle ApplePay  CashApp GooglePay Discover StoreCredit American  Facebook Square Cash Samsung Pay
Divorce / Family Attorney E 12% card Express  Messenger
® who Used BURGER KING One or More Times in the past 30 days mSTL ¥ who Used BURGER KING One or More Times in the past 30 days WSTL
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16.7% or 324,336 of CIN DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 8.9% less likely to have

a 401K, 6.5% more likely to have an Auto Loan, 25.1% less likely to Invest/Trade Stocks Online, 31.1% more
likely to pay with their Debit Card.

Investments Owned Adults 18 or older

i

IRA (Individual Retirement Account)
10.3%
13.6%

196, mm 10.1%
3 7.9%
145,113

75%

Stocks or Stock Options

Mutual Funds

Money Market Funds
529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

19(8.5%
6.8%

u who Used BURGER KING One or More Times in the past 30 days mCIN

Financial Services Has and/or Uses: Adults 18 or older

7.8%
o S9% 47% 39 4.5%

chechls Debit or ATM Credit Card Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Banking Banking Paying Mortgage Market Deposit (CDs) Improvement Home
Account Loan or Home Mortgage
Equity Loan

® who Used BURGER KING One or More Times in the past 30 days ECIN

Professional Services Used *: Adults 18 or older

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

.BD 1&5 3.1%
1.7%
2.9%

Real Estate Agent

Estate Planning

Divorce / Family Attormey !‘ £1% (*Post 12 Months}
1.0%
# who Used BURGER KING One or More Times in the past 30 days ECIN
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 319
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|m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

Facebook  Samsung Pay
Messenger

American
Express

¥ who Used BURGER KING One or More Times in the past 30 days

Cash App Guogle Pay Discover

Apple Pay

visa PayPal Debit Card Venmo MasterCard Zelle Store Credit  Square Cash

Card
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18.2% or 354,494 of WPB DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are .5% less likely to have

a 401K, 22.3% less likely to have an Auto Loan, 20.4% less likely to Invest/Trade Stocks Online, 15.6% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

7
522,777 : 26.9%
P00 5.5%
296,938 15.3%
8,327 | 8.0%
272,848 14.0%
6.8%
10.8%
2.3%
9.2%
0538 5.8%
137,390 FAV3
4.1%
EL a5%

| .4%

# who Used BURGER KING One or More Times in the past 30 days mWPB

Financial Services Has and/or Uses: Adults 18 or older

& 17.5%EVSH
- i . R s =
e 1o S, IR . TR . TS

Money  Certificates of Personal Loan Studentloan Home Refinanced

23320 aacaae e |

Credit Card

Mobile Online Bill

Checking Debitor ATM  Savings
Account card Account Banking Paying Market  Deposit (CDs) Improvement Home
Account Loanor Home Mortgage
Equity Loan

® who Used BURGER KING One or More Times in the past 30 days =B WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Accountant

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

304,17 %

10.6%
250,701 13.4%
Bl 22%
- @ @
41.7%

Estate Planning & 3.0%
2.2%
—— T
*Past 12 Months,
Divorce / Family Attorney &u'“ r )
1.5%
# who Used BURGER KING One or More Times in the past 30 days uWPB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 444
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'm'Past 3-Months Payment Methods Used: Adults 18 or older
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Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
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5.

MasterCard  Debit Cai Venmo Apple Pay  Cash App

American
Express Card Messenger
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 8 hours,
5 minutes and 44 seconds each week with All Forms of Media.

82.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

E 96.3%
weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
Y S
C e
“vsage % 57.0%
who Used BURGER KING One usA
or More Times in the past 30

days

# who Used BURGER KING One or More Times in the past 30 days m USA
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 13
hours, 51 minutes and 41 seconds each week with All Forms of Media.

83.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 7 hours and 48 minutes
each week listening to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.

-
Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

concurrent
Usage %:

who Used One
or More Tim ast 30

® who Used BURGER KING One or More Times in the past 30 days m MSP
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 20
hours, 3 minutes and 46 seconds each week with All Forms of Media.

82.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 43 minutes
each week listening to All Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

-~
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 18
hours, 54 minutes and 55 seconds each week with All Forms of Media.

90.2% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 10 hours and 10 minutes
each week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

B oo
93.7% Avg. H:M:S/week with All Forms of Media:
Reach %: o

Aduits 18 or older

o 77:16:57
E iy 52.7%
CIN

who Used BURGER KING One
'or More Times in the past 30

o

%of Total &S
Weekly H:M:
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 9 hours,
8 minutes and 25 seconds each week with All Forms of Media.

85.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 42 minutes
each week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 12
hours, 52 minutes and 40 seconds each week with All Forms of Ad-Supported Media.
79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 0 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 15
hours, 21 minutes and 37 seconds each week with All Forms of Ad-Supported Media.

79.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 6 hours and 39 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 20
hours, 39 minutes and 19 seconds each week with All Forms of Ad-Supported Media.
79.1% of Aduits 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 8 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 20
hours, 44 minutes and 29 seconds each week with All Forms of Ad-Supported Media.
87.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 9 hours and 30 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 15
hours, 49 minutes and 42 seconds each week with All Forms of Ad-Supported Media.

83.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Medi
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| Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 8 hours and 41 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local
AM/FM Radio for an avg. of 68.6 minutes/day.(Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 9 hours and 3 minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local
AM/FM Radio for an avg. of 57.1 minutes/day. (Local Radio delivers 8.4% of Time with Ad-Supported Me%ﬁa.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 9 hours and 48 minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local
AM/FM Radio for an avg. of 69.7 minutes/day.(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 9 hours and 49 minutes each day with All Forms of Ad-Supported Media. 87.6% listen to Local
AM/FM Radio for an avg. of 81.5 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Me
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 9 hours and 7 minutes each day with All Forms of Ad-Supported Media. 83.4% listen to Local
AM/FM Radio for an avg. of 71.9 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Me
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- 34,113,420 or 79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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457,827 or 79.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 57.1 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Audio.
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357,902 or 79.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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- 284,151 or 87.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 81.5 minutes every day
representing 45.3% of all time spent daily with Ad-Supported Audio.
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- 295,670 or 83.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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. 34,113,420 or 79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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457,827 or 79.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 57.1 minutes every day
representing 32.2% of all time spent daily with Ad-Supported Audio.
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357,902 or 79.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day
representing 39.2% of all time spent daily with Ad-Supported Audio.
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284,151 or 87.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 81.5 minutes every day
representing 45.3% of all time spent daily with Ad-Supported Audio.
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295,670 or 83.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 71.9 minutes every day
representing 38.5% of all time spent daily with Ad-Supported Audio.
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34,113,420 or 79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Pop Contemporary Hit Radio, Classic Rock, and Country.
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457,827 or 79.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Adult Contemporary,
Classic Hits, and Pop Contemporary Hit Radio.
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357,902 or 79.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, New Country, Classic Rock,

Adult Hits, and Alternative.
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284,151 or 87.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, News/Talk/Information, and Classic Rock.
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295,670 or 83.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
Urban AC, Pop

Contemporary Hit Radio, Classic Hits, and Classic Rock.
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29,308,960 or 68.4% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 108.1 minutes every day
representing 32.% of all time spent daily with Ad-Supported Video.
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400,861 or 69.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 122.2 minutes every day representing
32.2% of all time spent daily with Ad-Supported Video.
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324,163 or 71.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 146.4 minutes every day representing
33.2% of all time spent daily with Ad-Supported Video.
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214,502 or 66.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 126.7 minutes every day representing
31.4% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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® who Used BURGER KING One or More Times in the past 30 days

% Time spent:

247,020 or 69.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101.7 minutes every day representing
31.8% of all time spent daily with Ad-Supported Video.
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29,308,960 or 68.4% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 108.1 minutes every day
representing 32.% of all time spent daily with Ad-Supported Video.
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Avg. Hours+Minutes/day with Ad-Supported
Reach %
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400,861 or 69.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 122.2 minutes every day representing
32.2% of all time spent daily with Ad-Supported Video.
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324,163 or 71.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 146.4 minutes every day representing
33.2% of all time spent daily with Ad-Supported Video.
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214,502 or 66.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 126.7 minutes every day representing
31.4% of all time spent daily with Ad-Supported Video.
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247,020 or 69.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 101.7 minutes every day representing
31.8% of all time spent daily with Ad-Supported Video.
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Reach % 9.7% ll’share Of Ad'supported video n Video: Adults 18 or older
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' 29,308,960 or 68.4% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Sports, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 400,861 or 69.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 324,163 or 71.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Game Shows, Local News - Morning, Movies, and Sports.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
% rime Spent: [Average Doy,
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Total Persons:

' 214,502 or 66.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Comedies, Movies, and Local News - Late.
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' 247,020 or 69.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local
News - Evening, Comedies, Sports, Movies, and Dramas.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 33,404,261 or 77.9% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days use Ad-Supported Social Media for an average of 172.2 minutes every day representing
27.7% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

% Time Spent:

446,163 or 77.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 169.8 minutes every day representing 25.7%
of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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332,678 or 73.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 138.8 minutes every day representing 21.8%
of all time spent daily with Ad-Supported Digital Media.
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260,889 or 80.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 161.2 minutes every day representing 25.% of
all time spent daily with Ad—Supported Digital Media.
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' 286,248 or 80.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 187.9 minutes every day representing 30.2%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Sacml Medm (Persons & % Reach): Adults 18 or oider Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,706,522 or 74.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.7 minutes every day representing 37.% of all
time spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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446,163 or 77.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.8 minutes every day representing 44.4% of all
time spent daily with Ad-Supported Social Media.
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332,678 or 73.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 46.9 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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Quick service restaurants used past 30 days: Burger King



260,889 or 80.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 55.2 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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283,533 or 80.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 72.9 minutes every day representing 38.8% of all
time spent daily with Ad-Supported Social Media.
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31,706,522 or 74.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.7 minutes every day representing 37.% of all
time spent daily with Ad-Supported Social Media.

Weekly 74.0% 74.0% Avg. Hours+Minutes/day with Ad-Supported
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| 446,163 or 77.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.8 minutes every day representing 44.4% of all
time spent daily with Ad-Supported Social Media.
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| 332,678 or 73.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 46.9 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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| 260,889 or 80.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 55.2 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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283,533 or 80.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 72.9 minutes every day representing 38.8% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 80.0%
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,953,835;
Local Radio: 2,134,873; Social Media: 2,128,023; Non-Prem. Cable: 1,079,462; Local TV:
988,840 reaching Adults 18 or older who Used BURGER KING One or More Tim

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used BURGER KING One or More
Times in the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 29,186; Local Radio: 28,823; Non-Prem. Cable: 14,439; Local TV: 13,447
reaching Adults 18 or older who Used BURGER KING One or More Times in the pas

All Other Digital Media: 40,040;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used BURGER KING One or More
Times in the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,985;
Local Radio: 22,803; Social Media: 21,912; Non-Prem. Cable: 11,576; Local TV: 10,974
reaching Adults 18 or older who Used BURGER KING One or More Times in the pas

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used BURGER KING One or More
Times in the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 17,955; Social Media: 17,876; Non-Prem. Cable: 8,448; Local TV: 7,434
reaching Adults 18 or older who Used BURGER KING One or More Times in the past

All Other Digital Media: 22,380;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 18,649; Social Media: 18,019; Non-Prem. Cable: 10,340; Local TV: 8,422
reaching Adults 18 or older who Used BURGER KING One or More Times in the past

All Other Digital Media: 23,047,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used BURGER KING One or More
Times in the past 30 days
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)

Total Persons:

37,665,007 or 87.9% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days spend an average of 53. minutes per day driving, seeing Billboards and Signs. 66.5% Listen
to Local Radio Stations Out-of-Home for an average of 41.6 minu
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% Time spent:
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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511,005 or 88.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 62.9 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to
Local Radio Stations Out-of-Home for an average of 34.6 minute
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415,686 or 91.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 50.1 minutes per day driving, seeing Billboards and Signs. 66.1% Listen to

Local Radio Stations Out-of-Home for an average of 42.2 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

Totol persans:

who Used BURGER KING
One or More Times in the
past 30 days

D3 m R

= who Used BURGER KING One or More Times in the past 30 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

#1ime spent:

Concurrent l Il I
usage %:

uSTL

(Average Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Shopping Malls
22.7

Billboards & Signs (Weekly
Drivers)
50.1

ELOTATY
Towns, Cities,
Downtown
Areas
16.8

—

AM/FM Radio
453

Restaurants &
Bars
17.6

Grocery

Stores
11.1

Podcasts
9.7

Spotify
5.0

YouTube
Music...

Billboards & Signs (Weekly
Drivers)
53.7

AM/FM Radio
425

Shopping Malls

Walking in
Towns, Cities,
Downtown
Areas

21.0 18.6

Grocery Podcast
Stores

10.2

Retail
Stor...

YouTube
Music...

SiriusXM
12.5

m who Used BURGER KING One or More Times in t

he past 30 days

mSTL

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Total Persons:

Casgasl g

m_!m-

g o, s oo T —Y

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Retail Stores

YouTube Music

TV Music Channels

Movie Theaters

DMA

P —Tr
IO — TR

Usoge %:
who Used BURGER KING
One or More Times in the
past 30 days

m

® who Used BURGER KING One or More Times in the past 30 days

Scarborough R1 2026: Feb25-Feb26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

330

% Time Spent-

e
e
Esd

gt
g
R

mSTL

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, inc. LLC. All rights reserved.

(Averoge Day,

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Shopping Malls
22.7

Billboards & Signs (Weekly
Drivers)
50.1

Walking in
Towns, Cities,
Downtown
Areas
16.8

Movie
Theaters
13.6

AM/FM Radio
422

Restaurants &
Bars
17.6

Grocery

Stores
111

YouT
ube
Music
8.1

Podcasts
10.9

GEET Ga
Stores 5
7.6 St

.. Dr

Billboards & Signs (Weekly
Drivers)
53.7

AM/FM Radio
40.1

Walking in
Towns, Cities,
Downtown
Areas
18.6

pping Malls
21.0

Grocery Podcast
Restaurants & ., =

Bars
10.2 8.2
14.2
Retai YouTub 'Gas
| e Music | Sta
Movie Store 6.1 ti—
Theaters s

13.4 6.9 Dru...  TV..

W who Used BURGER KING One or More Times in the past 30 days

Quick service restaurants used past 30 days: Burger King

soefa.ai

mSTL
® Share of Everything
for Anything _



Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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288,023 or 88.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 55.2 minutes per day driving, seeing Billboards and Signs. 73.2% Listen to

Local Radio Stations Out-of-Home for an average of 49.4 minute

Total Persons:

B ———————1 1
ey U

54.7%

P T

it _
usage %

who Used BURGER KING
One or More Times in the
past 30 days

b

# who Used BURGER KING One or More Times in the past 30 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

% Time spent:

agagggggggai
2 b b HRL
b ERE R R B

= CIN

{Averege Do)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly Drivers)
55.2

AM/FM Radio
52.8

Shopping Malls

19.8

" Restaurants

SiriusXm
14.1

Walking in
Towns, Cities,
Downtown
Areas
17.7

Podcast

Grocery

YouTube
Music...

Billboards & Signs (Weekly
Drivers)
49.6

AM/FM Radio
43.6

Shopping Malls
20.2

SiriusXmM
12.7

Towns, Cities,
Downtown Areas
19.2

Grocery Podcast
Stores 5
10.9 8.2
Retail r"‘”““’
Stor...

YouTube
Music...

® who Used BURGER KING One or More Times in the past 30 days

uCIN

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Retail Stores

Health Qlubs/Gyms

YouTube Music

Doctors' Offices/Hospitals

Totol Persons:
B e — .
e U
—gu—

P —r
m

u,.,,,x _

who Used BURGER KING
One or More Times in the
past 30 days

mlm-.

u who Used BURGER KING One or More Times in the past 30 days

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 319

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

% Time Spent:

m
7154
(15 ]

5 55 |
[o.65 |

2

mCIN

CIN
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

{average by

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly
Drivers)
55.2

AM/FM Radio
49.4

Shopping Malls
19.8

Walking in
Towns, Cities,
Downtown
Areas
17.7

Restaurants
& Bars
15.5

Health
Clubs/Gyms
183

Doctors'
Offices/Ho | Grocery
spitals Stores
123 1.1

YouTube
Podcasts Music...

8.9

Retail Gas | Dr
Stor... St

Billboards & Signs (Weekly
Drivers)
49.6

AM/FM Radio
40.7

Shopping Malls
20.2

Walking in
Towns, Cities,
Downtown
Areas
19.2

Restaurants &
Bars
14.0

Health Clubs/Gyms
19.8

Doctors'
Offices/Hos
pitals
124

Grocery
Stores
10.9

Retail

YouTu
be

= who Used BURGER KING One or More Times in the past 30 days

Quick service restaurants used past 30 days: Burger King

= CIN

ai

Share of Everything
for Anything




299,525 or 84.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 44.3 minutes per day driving, seeing Billboards and Signs. 69.7% Listen to
Local Radio Stations Out-of-Home for an average of 43.5 minute
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37,665,007 or 87.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
ispend an average of 53. minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time
Spent with Ad-Supported Out-of-Home Media.
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511,005 or 88.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 62.9 minutes per day driving, seeing Billboards and Signs representing 37.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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415,686 or 91.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 50.1 minutes per day driving, seeing Billboards and Signs representing 34.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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288,023 or 88.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 55.2 minutes per day driving, seeing Billboards and Signs representing 34.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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299,525 or 84.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 44.3 minutes per day driving, seeing Billboards and Signs representing 28.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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511,005 or 88.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 62.9 minutes per day driving an average of 36.6 miles each day and are
106.6% more likely to use Snelling Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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415,686 or 91.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 50.1 minutes per day driving an average of 29.2 miles each day and are
97.6% more likely to use Stan Musial Veterans Memorial Bridge than

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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288,023 or 88.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 55.2 minutes per day driving an average of 32.1 miles each day and are
133.% more likely to use Queen City Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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299,525 or 84.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 44.3 minutes per day driving an average of 25.8 miles each day and are
63.8% more likely to use St Lucie West Blvd than the Metro average

Top-26 Employment Zip Codes: Adults 18 or older
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14,686,952 or 34.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 31.9% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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242,778 or 42.2% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
representing 34.6% of all time spent daily with All forms of Print Medi

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 130,209 or 28.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day
representing 28.9% of all time spent daily with All forms of Print Medi
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91,223 or 28.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day
representing 31.7% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 87,313 or 24.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day
representing 30.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

“Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961 39.3%
97,287,216 35.6%

79,811,340 29.2%

63,738,660

38,641,707 14.1%
40,027,219 14.7%

42,363,370 15.5%

Local AM/FM Radio

42,714,536 15.6%

Podcasts
Newspapers
Audio Streaming Services

Billboards

33,715,210 12.3%

29,990,159 11.0%

USA

29,182,413 10.7%

27,293,204 10.0.0/;
m P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVEJRAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 38! * Share of Everything
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

Cable TV Networks

"Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,324, 707

Local AM/FM Radio

16.9%

Newspapers
Podcasts
Audio Streaming Services

Billboards

_ MINNEAPOLIS-ST. PAUL
316,394 8.1%

387,727 9.9%

® P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST. PAUL DMA  Scarborough R12026: Feb25-Feb26 Qualintab: 281 * Share of Everything
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

854,336 34.0%
990,155 39.3%
697,858 27.7%

590,513 23.5%

421,970

431,879

422,933 16.8%

Local AM/FM Radio

412,114 16.4%

Newspapers
Billboards
Audio Streaming Services

Podcasts

326,802

312,727

28467 ST. LOUIS

363,501 14.4%
m P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 330 * Share of Everything
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Social Media

Websites
Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

“Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

696,452 35.8%

626,672 32.2%

455,739 23.4%
586,650 30.2%

276,111 14.2%

Local AM/FM Radio

289,524 14.9%

Local Broadcast TV

Video Streaming Services
Podcasts

Newspapers

Audio Streaming Services

Billboards

287,638 14.8%
225,776 11.6%

164,247
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146,861 7.6%
B P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

729,850 37.5%

Websites 69(5,456 35.5%

Direct Mail

Broadcast, Cable, & Sat TV 493,403 25.4%

Cable TV Networks e 17.3%

Local Broadcast TV
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[+}]

317,213 16.3%

Video Streaming Services
Newspapers
Local AM/FM Radio
Audio Streaming Services
Billboards Sy

m P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 444 Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything =

Quick service restaurants used past 30 days: Burger King



